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Relationship with Stakeholders

With the aim of gaining the confidence of stakeholders, the Nikon Group has implemented a wide range of measures
to enhance communication with all of its stakeholders.

The Nikon Group defines all of its “customers, shareholders,
employees, business partners and society” as a whole as stake-
holders, and makes every effort to meet all of their expectations.

As it develops business worldwide, the Nikon Group bears responsibility for a diverse range of stakeholders. To maintain a good relationship
with these stakeholders and further strengthen that relationship, two-way communication is a vital consideration.

By communicating with as many stakeholders as possible Nikon acquires an understanding of their intentions and desires. It then applies
this knowledge during policy planning and when making other decisions to work towards the resolution of problems if they arise. Through
activities such as this, Nikon aims to gain the confidence and trust of its stakeholders as a company that continues to be highly appreciated.

To achieve meaningful communication with its stakeholders, Nikon applies different methods depending on the stakeholder to acquire a
broader range of information, which in turn enables more effective utilization.
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